Girl Scouts of the USA (GSUSA) helps fund and promote Planned Parenthood
The connections are deep, numerous and varied. It can be recognized by looking at three prongs
(think of the pitchfork commonly depicted in the hand of the Devil)
1st prong: Publicity.
This is the open and obvious support of and education about women who are also honored by
Planned Parenthood and show aggressive advocacy for abortion and birth control such as Hillary Clinton,
Kathleen Sebelius, Wendy Davis, Nancy Pelosi, Gloria Steinem and most notoriously, eugenics activist
and Planned Parenthood founder Margaret Sanger. The open embrace between the two organizations
is a cancer in and of itself.
GSUSA honors women for what they call “exceptional leadership and role models for young
girls”. This is where most of the above named abortion advocates show up. However, Margaret Sanger
is so notorious that she hasn’t been set out as a direct role model to my knowledge. Instead, GSUSA
gets her information in front of the girls by offering them the opportunity to read one or more of her old
speeches or documents in order to earn a public speaking badge.
2nd prong: Providing pro-abortion information and resource materials.
The most blatant connection took place at regional, national and international meetings
attended by girls and leaders of local Girl Scout clubs as well as GSUSA leadership. One such meeting
took place annually in Waco, Texas. At the 2004, meeting, Planned Parenthood distributed a book to
about 700 grade school aged girls titled, It’s Perfectly Normal. The book covered topics such as
masturbation, the top nine reasons to have an abortion and contained drawings of couples having sex
and a boy putting on a condom.
GSUSA also sent leaders and girls to the UN Commission on the Status of Women. Adults were
removed from a “girls only” meeting at the 2010 Commission, while a sex guide produced by the
International Planned Parenthood Federation was distributed to the attendees of that conference at
one of the meetings held by GSUSA. The sex guide was titled, Healthy, Happy and Hot and covered
topics including masturbation, dirty talk and lack of obligation to inform sex partners that they are HIVpositive. One quote from the guide was: “Many people think sex is just about vaginal or anal
intercourse. But, there are lots of different ways to have sex and lots of different types of sex.”
The GSUSA website also links to several WAGGGS documents and resources that glorify
premarital sex and encourage contraception and abortion.
I suggest you youtube the 2004 Today show interview in which the, then president of Planned
Parenthood, Kathy Cloninger clearly stated that GSUSA partners with Planned Parenthood to provide
information based sex education programs to girls. “Information base” is a code word for
contraception, abortion as well as promiscuity and nontraditional forms of sexual activity. I bet they
would like to take that admission back.
3rd prong: Financial support/funding.
If you have ever asked about cookie sales and whether the money from those sales going to the
national office of GSUSA, you have been told there is no connection. You are told that 100% of the

money earned by the local club stays local. But this is just a clever way to usher you away from the truth
in case you are only interested in alibis and excuses.
The truth is, local cookie sales create a large amount of revenue for Girl Scouts of the USA
(GSUSA) because, “Girl Scouts of the USA is paid a royalty by its licensed bakers for use of Girl Scout
trademarks based on gross annual sales.” That is a statement from the official website of the Girl Scouts
of the USA.
This means that the companies who bake the millions of boxes of cookies sold each year, ABC
Bakers and Little Brownie Bakers, pay GSUSA for the privilege to bake those cookies and also for the
privilege to earn an income off of those cookies. The more cookies sold, the more cookies that have to
be baked and the more the royalties that get paid to GSUSA for the privilege to bake them. I haven’t
looked into the amount these two bakeries pay to GSUSA each year, but I suspect it is an enormous
amount.
By buying and selling Girl Scout cookies, you are making money for GSUSA by creating and
satisfying the demand.
Go directly to the GSUSA official website, you will see that GSUSA are very careful to point out
that no revenue from the sales goes to GSUSA. At least that is what the site said a few weeks ago. That
is because GSUSA has already made their money by selling the license to make the cookies based on last
year’s demand. Now you probably see why GSUSA incentivizes cookie sales so much.
Summary:
GSUSA places pro-abortion champions in a position to be recognized as role models. Then proabortion materials and resources are provided to the girls, sometimes as the adults are prohibited from
participating in the meeting. Finally, cookie royalties, membership fees and other funds are received by
GSUSA and are then passed on to WAGGGS and likely directly to Planned Parenthood. This threepronged approach serves to indoctrinate the girls at a young age while providing excellent public
relations, strategy and funding to the abortion industry.

